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JOB DESCRIPTION

Job title:

Marketing Officer 
Responsible to:  
Head of Marketing 
We have an exciting opportunity for an experienced marketing professional to support the Head of Marketing in planning, implementing and developing the college’s strategic marketing activity. Working as part of a small and dynamic team, you will have a broad range of responsibilities including marketing and helping to organise college events, advertising, direct marketing and writing/editing for college news, social media and marketing materials.  You will be highly organised, with excellent attention to detail and strong communication skills, experience of running digital marketing campaigns and a track record for delivering effective marketing campaigns.  Experience of the use of industry standard Adobe Creative Suite, particularly InDesign would be advantageous.

Job purpose:      
To support the Head of Marketing in planning, implementing and developing the college’s strategic marketing activity.
To work with the Head of Marketing to develop the employer engagement marketing with new and creative marketing campaigns to attract new employers to work with Strode college Employer Engagement Team.
Key tasks and responsibilities: 

Advertising

1. Plan, implement and develop advertising campaigns.   

Employer engagement

2. To work closely with the employer engagement team and in particular the Buisness Development team and Head of Marketing on employer events.

3. To develop innovative marketing, advertising and digital campaigns to attract new employers to work with the employer engagement team

4. To promote the work of the employer engagement team across all platforms.

5. To liaise with third parties to develop advertising promotion and events highlighting the work of the employer engagement team

Events

6. To Market and help to deliver college events including Open Evenings and Results Day and employer engagement events.

7. Provide support for marketing other college events (eg Student Awards, Hair & Beauty Show, End of Year Higher Education Showcase, experience days and Higher Education Graduation).  

8. Ensure staff are equipped with relevant marketing materials for external events.

Digital and Direct marketing
9. Develop integrated digital marketing campaigns to attract new students and market college events

10. Develop marketing databases and campaigns to promote all aspects of college provision.
11. Organise postal and digital mailings to support marketing campaigns. 

Marketing materials

12. Assist with the research, writing and development of marketing materials, including adverts, flyers,publications and website. 
13. Co-ordinate the purchase and use of promotional materials.
14. Co-ordinate stock control of marketing materials. 
News and social media

15. Research and write college news for press releases, website and social media.

16. Oversee and develop the news and events forward plan.

17. Oversee and develop media contacts.

18. Oversee media monitoring.

General

19. Assist the Head of Marketing and Student Recruitment with preparation of the marketing budget and work plan and monitor spend for specified areas of responsibility.
20. Assist with new projects to enhance the college’s marketing. 

21. Monitor and evaluate all work to help maximise effectiveness or marketing.  
22. Provide marketing advice and support to colleagues as required.  

23. Undertake other tasks as required to support work of the Marketing, reception and Admissions team. 
PERSON SPECIFICATION

Qualifications:
	Essential
	· Good level of education to at least Level 3 standard, eg A Levels or Diploma.



	Desirable
	· Relevant higher level or professional qualification, eg CIM, degree or HND.



Experience/Knowledge:
	Essential


	· Minimum of three years relevant marketing/communications experience.

· Experience of running digital marketing campaigns and developing social media.

· .A proven track record of planning and delivering effective marketing initiatives.

· Excellent communication skills, with experience of effective writing for marketing.
· Experience of using IT systems such as Word, Excel, databases and mail merges.

· A good understanding of PR and news management.



	Desirable


	· Minimum three years’ relevant experience, including use of industry standard Adobe Creative Suite, particularly InDesign.

· Marketing experience within an education environment.

· Good understanding of marketing within the College/education sector 

· Experience of using financial processes to manage a budget.




Special aptitudes/skills/competencies 

	
	· Ability to organise, plan and lead effective projects.

· Ability to manage work load effectively and work to a high standard under pressure. 

· Ability to organise and analyse marketing data to evaluate and direct work.

· Commitment to high standards in your work with an excellent attention to detail.

· Commitment to continuous improvement in your work and that of the team.



Personal qualities 

	
	· Good communication and interpersonal skills and the ability to develop effective working relationships.
· Able to anticipate and respond effectively to customers’ needs.

· Organised approach to work.

· Calm under pressure.

· Initiative and enthusiasm.

· Commitment to team working.

· Able to work independently and self-direct.

· Flexible and able to respond positively to change.

· Awareness of and commitment to equal opportunities.


Special requirements 

· You must be able to work after normal school and college hours occasionally to attend Open Evenings and other occasional events.  
Terms and Conditions:

1. The appointment will commence as soon as possible.  

2. The salary is £20,115 - £21,774 per annum
3. This post is for 37 hours per week 

4. Holiday entitlement is 25 days

5. The successful applicant will be required to apply for an enhanced disclosure from the Disclosure and Barring Service.  Further information about the Disclosure Scheme can be found at www.disclosure.gov.uk or by contacting the information line on 0870 90 90 811.  

6. The post is subject to a probationary period of 6 months.  This is essentially a supportive time however unsatisfactory performance may lead to the termination of contract. During the probation period there are three mandatory face to face training units that must be undertaken plus one online training module. The face to face training sessions are Safeguarding, Health and Safety and Equality, Diversity and Inclusion and the online module is Prevent.  You will also be required to read Keeping Children Safe in Education.  These all support the College’s commitment to provide an inclusive and safe community of learning.
7. It is a condition of appointment that the salary will be paid directly into a bank or building society account.  Salary is paid monthly on the last working day of the month.

8. The post holder will be automatically brought into the Local Government Pension Scheme.  
9. Sick leave will be in accordance with the procedures laid down by the College Board of Governors.
Successful applicants will be required to undertake an enhanced Disclosure and Barring Service (DBS) check.


Completed application forms should be returned to Carol Corbett, HR Office, Strode College, Church Road, Street, Somerset BA16 0AB by Friday 20th August 2021

Interviews planned for: Friday 27th August 2021
As an equal opportunities employer, Strode College particularly welcomes applications from those who are disabled or members of ethnic minorities since these groups are at present under-represented on the Strode staff.
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Strode College’s mission is to be:





The region's first choice for high quality education and training.





Our strategic goals





To provide outstanding education and training.


To sustain robust finances


To provide an inclusive and safe community of learning.


To be a rewarding and inspiring place to work.


To meet the education and social needs of our learners and wider community.


To expand our work with local and national employers.





Our values





We are:


Ambitious and have high expectations for our students, staff and College.


Professional and conscientious, achieving the very best results for our learners.


An inclusive and friendly organisation with a clear focus on meeting our wider community needs.


Genuine, honest and trusting.


Positive with a "can do" approach, celebrating achievement and recognising success.
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